LAl 5o g sdiboln

YFF o bl oo

CS pw (Sloszr| (5 9 did o 9 (Jlo Glouaslis o aknil

Ssi hol Ban st B8 ol Lol sleatais (S elainl (g iyt
Pl g )l Cums ik g 680 byl p (K 69l0m) (Jlo slamatls o dal) (o) p pol>
8l ee 15 ol Blhgl oy )0 oad wBpdy slameS pd o sleil g piimeddsias 5 (Ul
S 1 nages Sledbl ous alxl 1402 1 1398 slam Jlo 1o alles 5 0,50 o (slpy idsl ol
SeS @ g 6)3T_|éo.? LcrlQT Sledlbol 09 s o owypm e &S0 119 ol axdlas )40
Sl gy (nl 5o 5l @ly Ll 990 jegl Hlpe S SaS 4y g gumai b ST li8he
e (5 55105m0 (62503l (6l 5 lam ol s 035l £33 5l (6580 (B3] (K (5 5105w (6 STl
2 e 69139 o oS ol (lis g slemaidl ol soliis] g Cas 1150 35
PROVCORU JRCA g S DU E S TRV O PEON S N S COUON i P R COVSp 3P FY WP R Y
5979 5 lolire g (hie alal) 080 elaizl g pdimcidstie 5 £S5 ,0 Jbo el maw o g ol
Joe Lsly G o ohlgen meS )l Jboe 9 (b o Sles a5 aoom o lis iogh auls .o)lo
S8l s 4 aisles oolitul (g in o 5l Jbe el 0 a5 SlameS 1 imren cyleim oo
A 19,05 5 (67505 (tloizl (§ pdum e gtns IVL a0y anse

5‘5”.«0 ﬁ)!b‘ ‘6)‘-'?' o 4&[.0 o)il.o.c 5‘5”.«0 Lngua:&Lfb ‘J).w GcLo.o‘ 6)“”"“-’91*" :Lboj‘gu\.:.lf
““SJ“" o}‘o.i‘

IYYEYAA-VAYFEYF- 1) FESTY - VAV F tanbigbly g0 boud
VE-E/-2IV7 i glo &)U

P ke g4,

HRCOR{K)

sogars dla> 255 tladaly Sliw!

Thesis:

Relationship between Financial Indicators and
Corporate Social Responsibility

Social responsibility is one of the main concerns of company managers. The main objective
of the present study is to investigate the relationship between financial indicators
(profitability based on book value and market value, financial slack and financial leverage)
and social responsibility in companies listed on the Tehran Stock Exchange. This study was



conducted for a 5-year period from 2019 to 2023. The data of the sample of the studied
companies, including 119 companies, were collected after checking the availability of their
information, classified using Excel software, and analyzed using Eviews software. In this
study, the rate of return on assets was used to measure profitability based on book value,
and the Q-Tobin ratio was used to measure profitability based on market value. The
research findings showed that there is a positive and significant relationship between
accounting-based profitability, market-based profitability, and current ratio with the
company's social responsibility, and there is a negative and significant relationship between
the level of financial leverage and the company's social responsibility. The results of the
research show that the financial and non-financial performance of companies always work
in the same direction. Also, companies that use more debt in financing have less social
responsibility due to the high cost of debt.
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