i

LAl 5o g sdiboln

A 1 ‘,_goLo.cHI u»La.C:.a.o‘

o b (6 e Slous ConS g (Ard uiseaLd ) g (i (o yiwl p5 U (o
Slojlw o (il

oSz
5 639) Sgm crge g odd Cgwime STb glp sulS Jule S lste 4 gt Sloas CoaS
2 S el 5 (Lid Gl 583U ey n Gl 2l Buw gy Gl 5l 0ed (e o] Coibse
Sleiash 252 B 5l g ool wble Slels g (los G b 5yt Slasd SuS
Jels g5y Gl 6 bl amelr il (oo los £953] (stalom ~(heos 12l o5t L 51y 50,8
)90 dasl 39y dgazmel 4y az gl g Wbl (oo lyew b D)l SSL Slad (LS5 ol
h oS 0l o i 100 ol 45055 o eolitul Wiges ao> et Stz LS55 Jsayd 5 axlllas
5 Ay ¢ Jio Glo piite v Glp ol Giegh ;e wad QL) (1SS 65 Aees (o,
Oy a3le Gize anlllas jloald 48,5 & S b ululy 6l aebitin sy 5 (S 00t 4 (ls
2oy o dle  slapiia sl #lig,S ST ey 5l ooliol b dolidn )y bl cal a6,
Jels g, 3l bl Jelois i cazr 285 58wl 090 (aastis wilul lawg aslitn y Iioee
00,8 soliial 5 53l e 5l oyl le Jde by, 5 19 a5eiSPSS I3l a5l solitsl b Lol
Sloss kS 45 ols La] 5 Wod aml o0 95 lisabl b 48 s an b alas ols olis gl
Dpdy oo b (id are Suld) 5 (i ol Jele 9o 5l (6 e
(Sl 25 5 s de saeils) ¢ Sles CedsSe il ol il o3l 05

Sloile a5 (gt uieils, ¢ Cleas cuialSe il o il i lgauds

YYVIVAY - VAFF-2YYER- Y2V oY - 2FAYD 1aaly bl (g0l
AR R AR LW TR Y

f e (gadid
LW K

Thesis:

Investigating the impact of job stress and job
satisfaction on customer service quality with the
mediating role of organizational commitment
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The present research has been conducted with the aim of investigating the impact of
various factors affecting the special value of the brand and the intention to take online
courses through electronic education among employees and representatives of public and
private insurance branches in Sabzevar city. The method used in this research is descriptive
and survey method. In order to collect mixed information, library and field research
methods have been used. Also, in terms of the application of research results, this study is
included in the category of applied research. The current statistical population is employees
and representatives of government and private insurance branches in Sabzevar city, whose
number is 133. According to Morgan's table, the sample size is 133 people, and in order to
ensure the return of the questionnaire, 100 questionnaires were distributed among the
customers in a simple random manner. The data were analyzed by structural equations and
with the help of smart pls software. The results indicated that in the current research, all the
hypotheses were confirmed and the special value of the brand has a significant effect on the
intention to take online courses through e-learning among employees and representatives of
public and private insurance branches in Sabzevar city.



