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Thesis:
Relationships between community knowledge



leadership, student management, innovation guality
and firm performance with the moderating role of
Intense competition

Based on the literature of knowledge management, leadership and innovation, this study
examines possible relationships between customer knowledge management, knowledge-
based leadership, innovation quality and company performance. And the sampling method
is the available method. The mediating roles of customer knowledge management and
knowledge-oriented leadership are highlighted among these relationships in SMEs, where
human resources and invested capital are limited. The method of testing the research
hypotheses was the structural equation method. And the data collection method was a
questionnaire. Therefore, the findings contribute to the existing literature by providing
empirical evidence to support that customer knowledge management mediates the
relationship between knowledge-based leadership and innovation quality. In addition,
innovation quality mediates the relationship between customer knowledge management and
firm performance. Also, competitive

intensity moderates the relationship between customer knowledge management and
innovation
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