i

LAl 5o g sdiboln

VEeoF c (Stiatl poliiods )l (ol 5" gaoliplbly

& 4zl busgio 5 Sz GLES 13 5 5oty jrw § Sz il o)y

L bagie 5 Szs8 oS 1 0,Skee o (bl 65z 3l gy p Baa b gk ol
(Sl 0,855, SG plgear e (2LIL Cwl oad planl L BL sl bl (xile B 4 4z g
i 2 ol e slasls el e 45 wyled Culan TaisF 1) (bf3b slacllad w5 e 5N
2 s bawgie 5 Szs8 slacS 1l Jols i opl 65kl amslr 05l SWS 5 s laime
Jew (6 S S B das 0 0 liliwl deliiin 5l eolaiwl b beosls L iw] gl g Smiio S gl
gl b b g s )slaemdaecan s 5 Glojle o Sles 5 ob)5L lac Ll ( SLaSU 5 50 1)
g 43355 ools PLS g spss 28 15381 o 5 5l oolazwl b ipgsy ool o abloads sawsew &, glas o
ST gy 5l o sola! heog g sblawl jll (g5l lamosls Judxiy ay 525 sl .o Judss
9 0575 Glp blaul Ll 5l g la e s jlaibiwl Blymil 5 (Sl dnlin 5 (o2 Sl (Shog
Gris slapiie 09 Jloy (o p sl koS lamgesl Jold a5 o oslinnl Guios Slos B Jlow
2 Sl g peitas 5l Sz o4 ol (i @IS 39 eyl § gmyy Slogsha g
e Sy S O abaily 58 ol L slec LB g 5l LmQT Sl s saadly g lbes i o Slae
S (o0 (655 ke Joline g Zute jsboay 1y (Sl o Sles 4

9 S>o5 s i Slojlw o Sles ¢ bl el G (6,5 Sz G b1 i S1gauds

VYYYR) 8- ¥EVVFAVE - 1 SYYOVAAD 1ol bl go o
VECFNY/ 8 g lo g,

e e s Loass gaid,
Sl psle roasiils
C)'Le L‘b) )Sdtwl) Sl

M.A. Thesis:

Investigating the effect of green orientation on
performance of small and medium-sized enterprises
given the mediating role of marketing capabilities

This study aims to investigate the impact of green marketing orientation on the
performance of small and medium-sized enterprises with regard to the mediating role of
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marketing capabilities. Green marketing, as a strategic approach, attempts to guide
marketing activities in a way that, while meeting customer needs, also helps to preserve the
environment. The statistical population of this study includes small and medium-sized
enterprises located in Toos Industrial Town, Mashhad. Data were collected using a standard
questionnaire in three sections of green orientation (strategic and tactical, marketing
capabilities, and organizational and environmental performance) and measured with a five-
point Likert scale. In this study, data were analyzed using SPSS 28 and PLS software.
Inferential and descriptive statistics were used to analyze the data. Descriptive statistics
were used to examine and compare the mean and standard deviation of the variables, and
inferential statistics were used to analyze the research hypotheses, which included k-s tests
to examine the normality of the research variables and Pearson and Spearman's hypotheses.
The results showed that green orientation has a direct and significant effect on the
performance of companies and their marketing capabilities, and marketing capabilities also
mediate the relationship between green orientation and organizational performance
positively and significantly.



