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ﺑﺮﺭﺳﯽ ﺗﺎﺛﯿﺮ ﭘﺮﺳﺘﯿِﮋ ﺑﺮﻧﺪ ﻭ ﺗﻤﺎﯾﺰ ﺑﺮﻧﺪ ﺑﺮ ﻫﻮﯾﺖ ﯾﺎﺑﯽ ﻣﺸﺘﺮﯼ ﺑﺎ ﺑﺮﻧﺪ ﺑﻮﺍﺳﻄﻪ ﺟﺬﺍﺑﯿﺖ
ﺑﺮﻧﺪ
ﺑﺮﺍﯼ ﺷﺮﮐﺖﻫﺎﯾﯽ ﮐﻪ ﺩﻏﺪﻏﻪ ﺗﻮﺳﻌﻪ ﺟﺎﯾﮕﺎﻩ ﺭﻗﺎﺑﺘﯽ ﺧﻮﺩ ﺩﺭ ﺑﺎﺯﺍﺭ ﺭﺍ ﺩﺍﺭﻧﺪ ،ﻣﻮﺿﻮﻉ ﺣﻔﻆ ﻭ ﺗﻘﻮﯾﺖ ﻭﻓﺎﺩﺍﺭﯼ
ﻣﺼﺮﻑﮐﻨﻨﺪﮔﺎﻥ ﺑﻪ ﺑﺮﻧﺪ ﺗﺒﺪﯾﻞ ﺑﻪ ﭼﺎﻟﺸﯽ ﺭﺍﻫﺒﺮﺩﯼ ﺷﺪﻩ ﺍﺳﺖ .ﻟﺬﺍ ،ﻫﺪﻑ ﺍﺻﻠﯽ ﺍﯾﻦ ﻣﻄﺎﻟﻌﻪ ﺑﺮﺭﺳﯽ ﺗﺄﺛﯿﺮ
ﭘﯿﺸﺎﯾﻨﺪﻫﺎﯼ ﻫﻮﯾﺖﯾﺎﺑﯽ ﻣﺼﺮﻑﮐﻨﻨﺪﻩ ﺑﺎ ﺑﺮﻧﺪ ﺍﺯﻃﺮﯾﻖ ﺟﺬﺍﺑﯿﺖ ﺑﺮﻧﺪ ﺑﻮ ﺩ .ﺟﺎﻣﻌﻪ ﺁﻣﺎﺭﯼ ﺍﯾﻦ ﺗﺤﻘﯿﻖ،
ﻣﺼﺮﻑﮐﻨﻨﺪﮔﺎﻥ ﻟﻮﺍﺯﻡ ﺧﺎﻧﮕﯽ ﺳﺎﻣﺴﻮﻧﮓ ﺩﺭ ﺷﻬﺮﺳﺘﺎﻥ ﻣﺸﻬﺪ ﺑﻮﺩﻧﺪ ،ﻭ ﺍﺑﺰﺍﺭ ﺗﺤﻘﯿﻖ ﭘﺮﺳﺸﻨﺎﻣﻪﺍﯼ  15ﺳﺆﺍﻟﯽ ﺑﺎ
ﻃﯿﻒ ﻟﯿﮑﺮﺕ 5ﺗﺎﯾﯽ ﺑﻮﺩ .ﺩﺍﺩﻩﻫﺎ ﺑﻪﺻﻮﺭﺕ ﺣﻀﻮﺭﯼ ﺍﺯ ﺍﻓﺮﺍﺩ ﻧﻤﻮﻧﻪ ﺟﻤﻊﺁﻭﺭﺷﺪﻩ ﻭ ﺣﺠﻢ ﻧﻬﺎﯾﯽ ﻧﻤﻮﻧﻪ ﺁﻣﺎﺭﯼ
 396ﻧﻔﺮ ﺑﻮﺩﻩ ﺍﺳﺖ .ﭘﺲ ﺍﺯ ﺑﺮﺭﺳﯽ ﻭ ﺗﺄﯾﯿﺪ ﺭﻭﺍﯾﯽ ﻣﺤﺘﻮﺍﯾﯽ ﻭ ﺳﺎﺯﻩﺍﯼ ﻭ ﻧﯿﺰ ﭘﺎﯾﺎﯾﯽ ﭘﺮﺳﺸﻨﺎﻣﻪ ،ﺩﺍﺩﻩﻫﺎﯼ
ﺟﻤﻊﺁﻭﺭﯼ ﺷﺪﻩ ﺑﺎ ﺍﺳﺘﻔﺎ ﺩﻩ ﺍﺯ ﺗﮑﻨﯿﮏ ﻣﺪﻝﺳﺎﺯﯼ ﻣﻌﺎ ﺩﻻﺕ ﺳﺎﺧﺘﺎﺭﯼ ﺑﻪﻭﺳﯿﻠﻪ ﻧﺮﻡﺍﻓﺰﺍﺭ ﺁﻣﻮﺱ ﻣﻮﺭ ﺩ
ﺗﺠﺰﯾﻪﻭﺗﺤﻠﯿﻞ ﻗﺮﺍﺭ ﮔﺮﻓﺖ ،ﮐﻪ ﺑﺮﺍﺳﺎﺱ ﺁﻥ ﺗﻤﺎﯾﺰ ﺑﺮﻧﺪ ﻭ ﭘﺮﺳﺘﯿﮋ ﺑﺮﻧﺪ ﺍﺯﻃﺮﯾﻖ ﺟﺬﺍﺑﯿﺖ ﺑﺮﻧﺪ ﺑﺮ ﻫﻮﯾﺖﯾﺎﺑﯽ ﺑﺎ
ﺑﺮﻧﺪ ﺗﺄﺛﯿﺮ ﺩﺍﺷﺘﻨﺪ .ﺍﺯ ﺩﯾﮕﺮ ﻧﺘﺎﯾﺞ ﺗﺤﻘﯿﻖ ﺍﯾﻦ ﺑﻮﺩ ﮐﻪ ﺍﺛﺮ ﻣﺴﺘﻘﯿﻢ ﭘﺮﺳﺘﯿﮋ ﺑﺮﻧﺪ ﺑﺮ ﻫﻮﯾﺖﯾﺎﺑﯽ ﺑﺎ ﺑﺮﻧﺪ ﻣﻮﺭﺩ ﺗﺄﯾﯿﺪ
ﻗﺮﺍﺭ ﮔﺮﻓﺖ ،ﺍﻣﺎ ﻣﺘﻐﯿﺮ ﺗﻤﺎﯾﺰ ﺑﺮﻧﺪ ﺑﻪﺻﻮﺭﺕ ﻣﺴﺘﻘﯿﻢ ﺑﺮ ﻫﻮﯾﺖﯾﺎﺑﯽ ﺑﺎ ﺑﺮﻧﺪ ﺍﺛﺮ ﻧﺪﺍﺷﺖ .ﻫﻤﭽﻨﯿﻦ ،ﻣﺸﺨﺺ ﺷﺪ
ﮐﻪ ﺍﺛﺮ ﻏﯿﺮﻣﺴﺘﻘﯿﻢ ﺗﻤﺎﯾﺰ ﺑﺮﻧﺪ ﺑﺮ ﻫﻮﯾﺖﯾﺎﺑﯽ ﺑﺎ ﺑﺮﻧﺪ ﺑﯿﺶ ﺍﺯ ﺍﺛﺮ ﻏﯿﺮﻣﺴﺘﻘﯿﻢ ﭘﺮﺳﺘﯿﮋ ﺑﺮﻧﺪ ﺑﺮ ﻫﻮﯾﺖﯾﺎﺑﯽ ﺑﺎ ﺑﺮﻧﺪ
ﺍﺳﺖ .ﺍﺛﺮ ﮐﻞ ﭘﺮﺳﺘﯿﮋ ﺑﺮﻧﺪ ﺑﺮ ﻫﻮﯾﺖﯾﺎﺑﯽ ﺑﺎ ﺑﺮﻧﺪ  0/95ﻭ ﺍﺛﺮ ﮐﻞ ﺗﻤﺎﯾﺰ ﺑﺮﻧﺪ ﺑﺮ ﺁﻥ  0/32ﺑﻮﺩ .ﺩﺭﮐﻞ ،ﯾﺎﻓﺘﻪﻫﺎﯼ
ﺍﯾﻦ ﺗﺤﻘﯿﻖ ﻣﺆﯾﺪ ﻧﻘﺶ ﻣﻬﻢ ﭘﺮﺳﺘﯿﮋ ﺑﺮﻧﺪ ﺩﺭ ﻫﻮﯾﺖﯾﺎﺑﯽ ﻣﺼﺮﻑﮐﻨﻨﺪﮔﺎﻥ ﺑﺎ ﺑﺮﻧﺪ ﻟﻮﺍﺯﻡ ﺧﺎﻧﮕﯽ ﺍﺳﺖ.
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M.A. Thesis:

Investigating the effect of brand prestige and
distinctiveness on customers brand identification by
mediation of brand attractiveness (study of Samsung
)household customers
The issue of maintaining and enhancing brand loyalty has become a strategic challenge for
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companies that are interested in developing their market competitive position. Therefore,
the main purpose of this paper is to investigate the impact of consumer-brand identification
through brand attractiveness. The statistical population of this study consisted of Samsung
household appliances consumers in Mashhad. The research tool was a questionnaire of 15
questions with a 5-level Likert scale. Data were collected in person from sample persons
and the final sample size was 396. After reviewing and verifying content and structure
validity and also reliability of the questionnaire, the collected data were analyzed using the
structural equation modeling technique by AMOS software which based on this, brand
distinctiveness and brand prestige influenced brand identification through brand
attractiveness. Other results of the research were that the direct impact of brand prestige on
brand identification was confirmed, but brand distinctiveness did not directly affect brand
identification. Besides it was also found that the indirect effect of brand distinctiveness on
brand identification was more than the indirect effect of brand prestige on brand
identification. The effect of brand prestige on brand identification was 0.95 and the effect
of brand distinctiveness was 0.32. In general, the findings of this study confirm the
important role of brand prestige customer-brand identification with the brand of household
appliances. .
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