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ﻧﻘﺶ ﺗﻌﺪﯾﻠﯽ ﻣﺎﻟﮑﯿﺖ ﺧﺎﻧﻮﺍﺩﮔﯽ ﺑﺮ ﺭﺍﺑﻄﻪ ﯼ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ﻭ ﺷﻬﺮﺕ ﺷﺮﮐﺖ
ﺍﻣﺮﻭﺯﻩ ﺷﻬﺮﺕ ﺷﺮﮐﺖﻫﺎ ﻋﺎﻣﻞ ﻣﻬﻤﯽ ﺑﺮﺍﯼ ﺍﯾﺠﺎﺩ ﺍﻋﺘﺒﺎﺭ ﻭ ﺍﻃﻤﯿﻨﺎﻥ ﺑﯿﺸﺘﺮ ﺩﺭ ﺑﺎﺯﺍﺭ ﺭﻗﺎﺑﺘﯽ ﻣﺤﺴﻮﺏ ﻣﯽﺷﻮﺩ
ﻭ ﺑﺎﻋﺚ ﻣﯽﮔﺮﺩﺩ ﺳﻬﺎﻣﺪﺍﺭﺍﻥ ﻓﻌﻠﯽ ﺍﻃﻤﯿﻨﺎﻥ ﺧﺎﻃﺮ ﺑﯿﺸﺘﺮﯼ ﺍﺯ ﺳﺮﻣﺎﯾﻪﮔﺬﺍﺭﯼ ﺧﻮﺩ ﺩﺭ ﺍﯾﻦﮔﻮﻧﻪ ﺷﺮﮐﺖﻫﺎ ﺑﻪ
ﺩﺳﺖ ﺁﻭﺭﻧﺪ ﻭ ﺳﺮﻣﺎﯾﻪﮔﺬﺍﺭﺍﻥ ﺟﺪﯾﺪ ﺗﺮﻏﯿﺐ ﺑﻪ ﺳﺮﻣﺎﯾﻪﮔﺬﺍﺭﯼ ﺩﺭ ﺷﺮﮐﺖ ﮔﺮﺩﻧﺪ .ﺩﺭ ﺍﯾﻦ ﺻﻮﺭﺕ ﺗﺄﻣﯿﻦ
ﻧﻘﺪﯾﻨﮕﯽ ﺷﺮﮐﺖﻫﺎ ﺍﺯ ﻣﺤﻞ ﺧﺎﺭﺟﯽ ﺗﻘﻮﯾﺖ ﻣﯽﺷﻮﺩ .ﻫﺪﻑ ﺍﯾﻦ ﺗﺤﻘﯿﻖ ﺑﺮﺭﺳﯽ ﻧﻘﺶ ﺗﻌﺪﯾﻠﯽ ﻣﺎﻟﮑﯿﺖ
ﺧﺎﻧﻮﺍﺩﮔﯽ ﺑﺮ ﺭﺍﺑﻄﻪﯼ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ﻭ ﺷﻬﺮﺕ ﺷﺮﮐﺖ ﺩﺭ ﺷﺮﮐﺖﻫﺎﯼ ﺑﻮﺭﺱ ﺍﻭﺭﺍﻕ ﺑﻬﺎﺩﺍﺭ ﺗﻬﺮﺍﻥ ﻣﯽﺑﺎﺷﺪ.
ﺩﻭﺭﻩﯼ ﺯﻣﺎﻧﯽ ﺗﺤﻘﯿﻖ  1391ﺗﺎ  1395ﺑﻮﺩ ﻭ ﺗﻌﺪﺍﺩ  96ﺷﺮﮐﺖ ﺩﺭ ﺑﺎﺯﻩﯼ ﺯﻣﺎﻧﯽ ﻣﻮﺭﺩﺑﺮﺭﺳﯽ ﻗﺮﺍﺭ ﮔﺮﻓﺖ .ﺩﺭ
ﺍﯾﻦ ﭘﮋﻭﻫﺶ ﺑﺮﺍﯼ ﺳﻨﺠﺶ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ،ﺍﺯ ﺩﻭ ﻣﻌﯿﺎﺭ ﺍﻗﻼﻡ ﺗﻌﻬﺪﯼ ﻭ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ﻭﺍﻗﻌﯽ ﺍﺳﺘﻔﺎﺩﻩ ﮔﺮﺩﯾﺪ ﻭ
ﺑﺮﺍﯼ ﺳﻨﺠﺶ ﻣﺎﻟﮑﯿﺖ ﺧﺎﻧﻮﺍﺩﮔﯽ ﺍﺯ ﻣﻌﯿﺎﺭ ﺩﻭﻭﺟﻬﯽ ﺻﻔﺮ ﻭ ﯾﮏ ﺍﺳﺘﻔﺎﺩﻩ ﺷﺪ .ﻫﻤﭽﻨﯿﻦ ﺑﺮﺍﯼ ﺳﻨﺠﺶ ﻣﺘﻐﯿﺮ
ﻭﺍﺑﺴﺘﻪ ﯾﻌﻨﯽ ﺷﻬﺮﺕ ﺷﺮﮐﺖﻫﺎ ﺍﺯ ﻣﻌﯿﺎﺭ ﺻﻔﺮ ﻭ ﯾﮏ ﺍﺳﺘﻔﺎﺩﻩ ﮔﺮﺩﯾﺪ ،ﺑﻪ ﺍﯾﻦ ﺻﻮﺭﺕ ﮐﻪ ﺍﮔﺮ ﺷﺮﮐﺘﯽ ﻓﺮﺍﺗﺮ ﺍﺯ
ﻣﺮﺯﻫﺎﯼ ﮐﺸﻮﺭ ﻓﻌﺎﻟﯿﺖ ﺩﺍﺷﺘﻪ ﺑﺎﺷﺪ ،ﻋﺪﺩ ﯾﮏ ﺩﺭ ﻏﯿﺮ ﺍﯾﻦ ﺻﻮﺭﺕ ﻋﺪﺩ ﺻﻔﺮ ﺗﻌﻠﻖ ﻣﯽﮔﯿﺮﺩ .ﺑﺎ ﺗﻮﺟﻪ ﺑﻪ ﺍﯾﻦﮐﻪ
ﻣﺘﻐﯿﺮ ﻭﺍﺑﺴﺘﻪ ﺑﺮ ﺍﺳﺎﺱ ﺻﻔﺮ ﻭ ﯾﮏ ﺳﻨﺠﺶ ﺷﺪ ،ﺍﺯ ﺭﮔﺮﺳﯿﻮﻥ ﻟﺠﺴﺘﯿﮏ ﺍﺳﺘﻔﺎﺩﻩ ﮔﺮﺩﯾﺪ .ﻧﺘﯿﺠﻪﯼ ﺗﺤﻘﯿﻖ
ﻧﺸﺎﻥ ﺩﺍﺩ ،ﺳﻄﺢ ﻣﻌﻨﯽﺩﺍﺭﯼ ﺿﺮﺍﯾﺐ ﻣﺘﻐﯿﺮﻫﺎﯼ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ) (-0/427ﻭ ﻣﺎﻟﮑﯿﺖ ﺧﺎﻧﻮﺍﺩﮔﯽ )(0/429
ﮐﻮﭼﮏﺗﺮ ﺍﺯ  5ﺩﺭﺻﺪ ﻭ ﻣﻌﻨﯽﺩﺍﺭ ﺍﺳﺖ ﺍﯾﻦ ﻧﺘﺎﯾﺞ ﻧﺸﺎﻥ ﻣﯽﺩﻫﺪ ﺩﺭ ﺳﻄﺢ ﺧﻄﺎﯼ  5ﺩﺭﺻﺪ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ
ﺑﺎﺷﻬﺮﺕ ﺷﺮﮐﺖﻫﺎ ﺍﺭﺗﺒﺎﻁ ﻣﻨﻔﯽ ﻭ ﻣﻌﻨﺎﺩﺍﺭ ﻭ ﻣﺎﻟﮑﯿﺖ ﺧﺎﻧﻮﺍﺩﮔﯽ ﺑﺎﺷﻬﺮﺕ ﺷﺮﮐﺖﻫﺎ ﺍﺭﺗﺒﺎﻁ ﻣﺜﺒﺖ ﻭ ﻣﻌﻨﺎﺩﺍﺭ
ﻣﯽﺑﺎﺷﺪ .ﻫﻤﭽﻨﯿﻦ ﺑﺮﺭﺳﯽ ﺿﺮﯾﺐ ﻣﺘﻐﯿﺮ ﺗﻌﺪﯾﻞﮐﻨﻨﺪﻩ ﻭ ﻣﺘﻐﯿﺮ ﻣﺴﺘﻘﻞ ﯾﻌﻨﯽ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ * ﻣﺎﻟﮑﯿﺖ
ﺧﺎﻧﻮﺍﺩﮔﯽ ) (-0/527ﻣﯽﺑﺎﺷﺪ ﮐﻪ ﺑﺎ ﺗﻮﺟﻪ ﺑﻪ ﺍﯾﻦﮐﻪ ﺳﻄﺢ ﻣﻌﻨﯽﺩﺍﺭﯼ ﺁﻥ ﺯﯾﺮ  5ﺩﺭﺻﺪ ﻣﯽﺑﺎﺷﺪ ،ﻓﺮﺿﯿﻪ ﺗﺄﯾﯿﺪ
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corporate reputation
Today, corporate reputation is a major factor in the credibility and credibility of companies
from current shareholders and attracts new shareholders to invest in the company, in this
way, the cash flow of companies from the outside will be strengthened. The purpose of this
research is Moderating Role of Family Ownership on the Relationship Earnings
Management and Corporate Reputation. Sample period 2011 to 2016, and 96 companies
over the period examined. In this research, two criteria for accruals and real income
management were used to measure earnings management and family ownership was used
based on the two-dimensional criteria 0 and 1. Also, to measure the dependent variable, the
reputation of the companies, the criteria 0 and 1 were used so that the company has
activities beyond the borders of the country, the number 1, otherwise, is given 0. Regarding
logistic regression, dependent variable was measured based on 0 and 1. The results of the
research showed that the significance level of the coefficients of earnings management
(0.427) and family ownership (0.429) is less than 5% and significant. These results show
that at the level of error 5% of profit management With the reputation of the companies,
the negative and significant relationship and family ownership with the reputation of the
companies is a positive and significant relationship. Also, the study of the coefficient of the
variable of the moderator and the independent variable, namely, the management of
earnings * is family ownership (-0.527), which, given that its significance level is below
5%, the hypothesis is confirmed.
:ﺻﻔﺤﻪ

