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M.A. Thesis:

Effect of customer relationship management and
business intelligence systems on the performance of
private banks city of Sabzevar

The present study investigating the impact of customer relationship management and
business intelligence system on the performance of private panks in Sabzevar city. The
method of the research is descriptive and the type is correlation. The population consisted
of all managers and employees of private banks in Sabzevar city. There are 35 people who
were surveyed in total. The data was collected through Chang (2014) Customer
Relationship Management questionnaire, Popovic (2012) Business Intelligence System



questionnaire and Smirnovaa (2011) Performance questionnaire. To evaluate validity and
reliability of the questionnaires we used Cronbach Alpha coefficient (customer relationship
management "0/87", business intelligence system "0/88" and performance "0/91"). The
results showed that:1) customer relationship management and business intelligence system
impacts on performance (r2=0/32). 2) There is a significant and positive relationship
(r=0/53) between the customer relationship management and performance. 3) There is a
significant and positive relationship (r=0/52) between the business Intelligence system and
performance.



