LAl 5o g sdiboln

108 Olgo Caxiuo 40 CS il 0 Sdoe g Jo sBws g S Wi oy )l aluly

Py ;3 Ogbes wamite LIS LA sl 2l b 8,1 SG plpie 4 win b 5 pU o9
S Sk slg ol o2y (Jbo lo (all (S g s (S ST 90 Wiy oy 53]
Bas aes <)l ) iy ohag (B))l Gl s 2 (I8 36 L Wl oo sloizl 608 Codgae
Srdy Colsee rizmed 5 (Jlo oBs » gie W ohng (03] Al () Gl el
e ) 2B 20 (6 Wges Ll ol 50 bl o (ol olge x40 b &5 5 5 ,Shae y elois]
5 0t Ol 138551395 la Jlo o olas ol sl s »0 Jet lié mlio sla oS 4
b Geiod o and )8 g 5 0 03] (eSS (oS 5 Sl 00ls (g, Sl eslinnl baiy ohug (03,1 o]
ol O &S ol lid i gla adl aS a8 3 18 Qj.oﬂ 3,90 Hloje SYolre (hg, 5l eolau]
sl 5 Szl 6l Codsee G eitred 9 3 952y pelias alal, CS5 50 5 Sles g Wiy g
Cel 698 (5l pb oS cenl T 51 (S ol o ls 0929 (610 (a9 pitns abal) 55 05y 0%
S g 2 )Ses g il Gigyb Az 50 5 ip poled azy Bl g Gip pgal 6 be e S0
Ol yde o800 05 Bk Sllg (oo (sloizl (6 ndy Cudgune o0 Bk 5l g iy algs JLis a1,
D9 8 Bl b o Slas 4y e g all Ao Wiy o9 55l p (Sude 5
epa )0 Sedes wgmine LIS S sl @l b))l S plaie @ win b o)l pb ol

0 Bk 5lg oyl vgg b slo jasls p e g s e p (e s 90 Wip ey ()]
g.éd.b LADY s:l.a.:)| ‘) AJ).’ 0)49 L)“’))‘ UL’M olf..\.ib » LS)“‘\f ).a..:l.’ L> J..:‘y ° &Lo.&‘ LS‘).’\.\J g.,u.]w

Srd Selsme rizmed 5 (Jlo oBs » s Wy ohng (03] Al () Gl el
O 3l @b 20 Gl ages Lty cpl jo 0l oo (2108 Slge o o b S 0 0 Slee p cloz]
5 0 Gl 1385-1395 gla Jlo o 0lots ol Blysl oy p0 Jeb i mlio sla oS 4
L Gedod Sl and 8 g 9 0D 03) (5003 (oS 5 sl o0ls (g, Sl eslitul b wipohag ) o
ool O &S olo las i gla aidl aS a8 T 18 eesl 090 lejer SVolae g, 5l colaiul
il 5 bzl A Culsee G rired 9 3 952y plias alal, CS 50 5 Sles g Wi ok
Cel 698 (5l pl oS conl G151 (S ol 0 ks 0929 ()0 (tre g piitns abal) 5 0y 0%
S0 e 08 es g iy (B8 Azl )0 5 iy pled azg Gl g Wy pgal | gty S0
Olde o gne B2,k sy (oo (tloizl G pdy Slgns S0 B4k 5l g cllls wales JLis 4 )

05 &8 s LI Lo Slas 4y jzmie 5 abl 4l Wy g o))l p (Sute I

VYYYAYV-0Y -+ & taabi bl 6o ylouid



WASNY - gl gyl

Gl Cape = (S )5k o oot a4l
Sl pgle roaslils
Ghozxe o po iS5 tlodaly sLiwl

M.A. Thesis:

Brand equity based on the financial perspective and
firm performance in the food industry

Nowadays a trade name or a brand is considered as a property and of great value within
companies.

There are two attitudes toward brand equity: one roots from customers and the other roots
from financial indicators. And on the other hand social responsibility can raise the brand
equity by affecting customers point of view. The purpose of this investigation is to evaluate
the relation between the brand equity rooting from financial attitudes and also social
responsibility on firm performance in dietary industry. For this purpose twenty samples
were chosen from among companies of dietary industry which are active in Tehran stock
exchange between 1385 to 1395. And first the brand equity was estimated by
combinational data and also our theories of investigation were tested using equations at the
same time. Our findings represented a direct relation between the brand equity and the firm
performance and it also showed a direct and reasonable relation between social
responsibility and the brand equity. The results show that a good trade name causes the
customers' better understanding of the Brand and also an advancement of difference mode
of the Brand and finally an increase in sale and a better firm performance and on the other
hand social responsibility could have a positive effect on the value of brand by improving
the customers' attitudes and could cause a stable firm performance by the way.



