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ﭘﺎﯾﺎﻥﻧﺎﻣﻪﯼ ﮐﺎﺭﺷﻨﺎﺳﯽ ﺍﺭﺷﺪ :ﻣﻠﯿﺤﻪ ﮐﺸﻤﯿﺮﯼ ﻗﺮﻗﯽ۱۳۹۸ ،

ﻃﺮﺍﺣﯽ ﺍﻟﮕﻮﯼ ﺁﺳﯿﺐ ﺷﻨﺎﺳﯽ ﮐﺴﺐ ﻭ ﮐﺎﺭﻫﺎﯼ ﺧﺎﻧﮕﯽ ﺩﺭ ﻣﺸﻬﺪ ﺑﺎ ﺭﻭﺵ ﻧﻈﺮﯾﻪ ﺩﺍﺩﻩ
ﺑﻨﯿﺎﺩ
ﭘﮋﻭﻫﺶ ﺣﺎﺿﺮ ﺑﺎ ﻫﺪﻑ ﺷﻨﺎﺧﺖ ﻃﺮﺍﺣﯽ ﺍﻟﮕﻮﯼ ﺁﺳﯿﺐ ﺷﻨﺎﺳﯽ ﮐﺴﺐ ﻭ ﮐﺎﺭﻫﺎﯼ ﺧﺎﻧﮕﯽ ﺩﺭ ﻣﺸﻬﺪ ﺑﺎ ﺭﻭﺵ
ﻧﻈﺮﯾﻪ ﺩﺍﺩﻩ ﺑﻨﯿﺎﺩ ﺍﻧﺠﺎﻡ ﺷﺪﻩ ﺍﺳﺖ.ﺭﻭﺵ ﭘﮋﻭﻫﺶ ﺣﺎﺿﺮ ،ﮐﻤّﯽ ﻭ ﭘﯿﻤﺎﯾﺸﯽ  -ﻣﻘﻄﻌﯽ ﺍﺳﺖ ﺩﺭ ﺍﯾﻦ ﭘﮋﻭﻫﺶ،
ﭘﺲ ﺍﺯ ﺑﺮﺭﺳﯽ ﺗﺤﻘﯿﻘﺎﺕ ﻭ ﻣﻄﺎﻟﻌﺎﺕ ﮐﺘﺎﺑﺨﺎﻧﻪ ﺍﯼ ﻭ ﺍﻧﺠﺎﻡ ﻣﺼﺎﺣﺒﻪ ﻫﺎﯼ ﺷﻔﺎﻫﯽ  ،ﭘﺮﺳﺸﻨﺎﻣﻪ ﻣﺤﻘﻖ ﺳﺎﺧﺘﻪ
 94ﺳﻮﺍﻟﯽ ﺩﺭ ﻏﺎﻟﺐ ﺳﻪ ﻋﺎﻣﻞ ﮐﺎﺭﺁﻓﺮﯾﻨﯽ ﻓﺮﺩﯼ ،ﺑﯿﻦ ﻓﺮﺩﯼ ﻭ ﺧﺎﻧﻮﺍﺩﻩ ﺗﻨﻈﯿﻢ ﮔﺮﺩﯾﺪ ﻭ ﺍﺯ  15ﻧﻔﺮ ﺍﺯ ﺻﺎﺣﺐ
ﻧﻈﺮﺍﻥ ﻋﺮﺻﻪ ﺁﺳﯿﺐ ﺷﻨﺎﺳﯽ ﮐﺴﺐ ﻭ ﮐﺎﺭ ﺧﺎﻧﮕﯽ ﺟﻬﺖ ﺷﻨﺎﺳﺎﯾﯽ ﻋﻮﺍﻣﻞ ﺁﺳﯿﺐ ﺷﻨﺎﺳﯽ ﮐﺴﺐ ﻭ ﮐﺎﺭﻫﺎﯼ
ﺧﺎﻧﮕﯽ ﺩﺭﻗﺎﻟﺐ ﻣﺼﺎﺣﺒﻪ ﺍﻧﺠﺎﻡ ﮔﺮﻓﺖ ﺟﻬﺖ ﺷﻨﺎﺧﺖ ﻣﻔﺎﻫﯿﻢ ﮐﺴﺐ ﻭ ﮐﺎﺭﻫﺎﯼ ﺧﺎﻧﮕﯽ ﺍﺯ ﺭﻭﺵ ﻧﻈﺮﯾﻪ ﺩﺍﺩﻩ
ﺑﻨﯿﺎﺩ ﻭ ﺩﺭ ﺷﺶ ﮔﺎﻡ ﺍﺳﺘﻔﺎﺩﻩ ﺷﺪ ﻧﺘﺎﯾﺞ ﻧﺸﺎﻥ ﺩﺍﺩ ،ﺑﻌﺪ ﮐﺎﺭﺁﻓﺮﯾﻨﯽ ﺧﺎﻧﻮﺩﻩ ﺑﺎ ﻣﯿﺎﻧﮕﯿﻦ  3/5ﺑﺎﻻﺗﺮﯾﻦ ﻭ ﺑﻌﺪ ﺑﯿﻦ
ﻓﺮﺩﯼ ﺑﺎ ﻣﯿﺎﻧﮕﯿﻦ  2/1ﭘﺎﯾﯿﻦ ﺗﺮﯾﻦ ﻣﯿﺎﻧﮕﯿﻦ ﻣﯽ ﺑﺎﺷﺪ .ﺩﺭﺑﺨﺶ ﻣﻄﻠﻮﺏ ﺑﻌﺪ ﺧﺎﻧﻮﺍﺩﻩ ﺑﺎ ﻣﯿﺎﻧﮕﯿﻦ  4ﺑﺎﻻﺗﺮﯾﻦ ﻭ
ﺑﻌﺪ ﺑﯿﻦ ﻓﺮﺩﯼ ﺑﺎ  3/6ﺩﺍﺭﺍﯼ ﭘﺎﯾﯿﻦ ﺗﺮﯾﻦ ﻣﯿﺎﻧﮕﯿﻦ ﻣﯽ ﺑﺎﺷﺪ .ﺟﺪﻭﻝ ﺯﯾﺮ ﺁﻣﺎﺭﻩ ﻫﺎﯼ ﺁﺯﻣﻮﻥ  tﺑﺮﺍﯼ ﺗﺤﻠﯿﻞ
ﺷﮑﺎﻑ ﺭﺍ ﻧﺸﺎﻥ ﻣﯽ ﺩﻫﺪ.
ﮐﻠﯿﺪﻭﺍﮊﻩﻫﺎ :ﺭﻭﺵ ﻧﻈﺮﯾﻪ ﺩﺍﺩﻩ ﺑﻨﯿﺎﺩ  ،ﮐﺴﺐ ﻭ ﮐﺎﺭﺧﺎﻧﻮﺍﺩﮔﯽ ،ﺧﺎﻧﻮﺍﺩﻩ ،ﺑﯿﻦ ﻓﺮﺩﯼ ،ﻓﺮﺩﯼ

ﺷﻤﺎﺭﻩﯼ ﭘﺎﯾﺎﻥﻧﺎﻣﻪ۱۲۷۲۱۲۱۵۹۶۲۰۴۷ :
ﺗﺎﺭﯾﺦ ﺩﻓﺎﻉ۱۳۹۸/۰۶/۳۱ :
ﺭﺷﺘﻪﯼ ﺗﺤﺼﯿﻠﯽ :ﻣﺪﯾﺮﯾﺖ ﺍﺟﺮﺍﯾﯽ
ﺩﺍﻧﺸﮑﺪﻩ :ﻋﻠﻮﻡ ﺍﻧﺴﺎﻧﯽ
ﺍﺳﺘﺎﺩ ﺭﺍﻫﻨﻤﺎ :ﺣﻤﯿﺪ ﻗﺎﺭﺯﯼ
ﺍﺳﺘﺎﺩ ﻣﺸﺎﻭﺭ :ﺩﮐﺘﺮ ﻣﺤﻤﺪ ﭘﻮﺭﺍﺣﺘﺸﺎﻡ

M.A. Thesis:

Design of Pathology Pattern of Home Businesses in
Mashhad by Foundation Data Theory
The purpose of this study was to identify the design of home business pathology model in
Mashhad using the basic data theory method. The present study is a quantitative and crosssectional one. An oral, 94-item researcher-made questionnaire was developed on three
individual, interpersonal, and family entrepreneurship factors and 15 home business
pathology experts were interviewed to identify the pathological factors of home business
interviewing. Home businesses used the data theory approach and in six steps the results
show Ed is the family entrepreneurship dimension with a mean of 3.5 highest and the
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interpersonal dimension with a mean of 1/2 lowest. In the desirable part, the family
dimension has the highest average of 4 and the interpersonal dimension has the lowest
average of 3.6. The following
table shows the t-test statistics for gap analysis.

The purpose of this study was to identify the design of home business pathology model in
Mashhad using the basic data theory method. The present study is a quantitative and crosssectional one. An oral, 94-item researcher-made questionnaire was developed on three
individual, interpersonal, and family entrepreneurship factors and 15 home business
pathology experts were interviewed to identify the pathological factors of home business
interviewing. Home businesses used the data theory approach and in six steps the results
show Ed is the family entrepreneurship dimension with a mean of 3.5 highest and the
interpersonal dimension with a mean of 1/2 lowest. In the desirable part, the family
dimension has the highest average of 4 and the interpersonal dimension has the lowest
average of 3.6. The following
table shows the t-test statistics for gap analysis.
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