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ﺍﺛﺮ ﺟﻬﺖ ﮔﯿﺮﯼ ﻫﺎﯼ ﺍﺳﺘﺮﺍﺗﮋﯾﮏ ﺑﺮ ﻋﻤﻠﮑﺮﺩ ﺗﻮﺳﻌﻪ ﯼ ﻣﺤﺼﻮﻝ ﺟﺪﯾﺪ ﺑﺎ ﺗﺎﮐﯿﺪ ﺑﺮ ﻧﻘﺶ
ﺗﻌﺪﯾﻞ ﮔﯿﺮﯼ ﻗﺎﺑﻠﯿﺖ ﺷﺒﮑﻪ ﺳﺎﺯﯼ )ﻣﻮﺭﺩ ﻣﻄﺎﻟﻌﻪ ﺷﺮﮐﺖ ﺻﻨﻌﺘﯽ ﺗﻮﺱ ﻣﺸﻬﺪ(
ﺗﻮﺳﻌﻪ ﻣﺤﺼﻮﻝ ﺟﺪﯾﺪ ،ﻓﻌﺎﻟﯿﺖ ﺍﺳﺘﺮﺍﺗﮋﯾﮏ ﻭ ﮐﻠﯿﺪﯼ ﺑﺮﺍﯼ ﺑﺴﯿﺎﺭﯼ ﺍﺯ ﺷﺮﮐﺖ ﻫﺎﺳﺖ ﮐﻪ ﺍﺯ ﻃﺮﯾﻖ ﺁﻥ
ﻣﺤﺼﻮﻻﺕ ﺟﺪﯾﺪ ،ﺳﻬﻤﯽ ﻗﺎﺑﻞ ﺗﻮﺟﻪ ﺩﺭ ﻓﺮﻭﺵ ﻭ ﺳﻮﺩ ﺧﻮﺍﻫﻨﺪ ﺩﺍﺷﺖ .ﺩﺭ ﻭﺍﻗﻊ ،ﻣﺤﺼﻮﻻﺕ ﺟﺪﯾﺪ ﻋﺎﻣﻠﯽ ﻣﻬﻢ
ﺑﺮﺍﯼ ﻣﻮﻓﻘﯿﺖ ﺳﺎﺯﻣﺎﻧﻬﺎ ﺩﺭ ﺑﺎﺯﺍﺭ ﻫﺴﺘﻨﺪ .ﻫﺪﻑ ﺍﺻﻠﯽ ﺍﯾﻦ ﭘﮋﻭﻫﺶ ﺑﺮﺭﺳﯽ ﺍﺛﺮ ﺟﻬﺖﮔﯿﺮﯼﻫﺎﯼ ﺍﺳﺘﺮﺍﺗﮋﯾﮏ ﺑﺮ
ﻋﻤﻠﮑﺮﺩ ﺗﻮﺳﻌﻪ ﻣﺤﺼﻮﻝ ﺟﺪﯾﺪ ،ﺑﺎ ﺗﺄﮐﯿﺪ ﺑﺮ ﻧﻘﺶ ﺗﻌﺪﯾﻞﮔﺮﯼ ﻗﺎﺑﻠﯿﺖ ﺷﺒﮑﻪﺳﺎﺯﯼ ﻣﯽ¬ﺑﺎﺷﺪ .ﺑﻪ ﻣﻨﻈﻮﺭ ﺁﺯﻣﻮﻥ
ﻓﺮﺿﯿﻪ¬ﻫﺎ ،ﺍﺯ ﭘﺮﺳﺸﻨﺎﻣﻪ ﺷﺎﻣﻞ  22ﺳﻮﺍﻝ ﺍﺳﺘﻔﺎﺩﻩ ﮔﺮﺩﯾﺪ .ﺟﻬﺖ ﺑﺮﺭﺳﯽ ﺭﻭﺍﯾﯽ ﺍﺑﺰﺍﺭ ﭘﮋﻭﻫﺶ ،ﺍﺯ ﺗﺤﻠﯿﻞ ﻋﺎﻣﻠﯽ
ﺗﺎﯾﯿﺪﯼ ﺗﻮﺳﻂ ﻧﺮﻡ¬ﺍﻓﺰﺍﺭ » «SPSSﺍﺳﺘﻔﺎﺩﻩ ﺷﺪ .ﺑﺮﺍﯼ ﺍﻧﺪﺍﺯﻩ¬ﮔﯿﺮﯼ ﭘﺎﯾﺎﯾﯽ ﺍﺯ ﺷﺎﺧﺺ ﺁﻟﻔﺎﯼ ﮐﺮﻭﻧﺒﺎﺥ ﺍﺳﺘﻔﺎﺩﻩ
ﺑﻪ ﻋﻤﻞ ﺁﻣﺪ ﻭ ﺿﺮﯾﺐ ﺁﻥ ﺑﺮﺍﯼ ﺗﻤﺎﻣﯽ ﺳﺎﺯﻩ¬ﻫﺎ  0/911ﺷﺪ ،ﮐﻪ ﻧﺸﺎﻥ ﺩﻫﻨﺪﻩ ﭘﺎﯾﺎﯾﯽ ﺧﻮﺏ ﭘﺮﺳﺸﻨﺎﻣﻪ ﺑﻮﺩ.
ﺟﺎﻣﻌﻪ ﺁﻣﺎﺭﯼ ﺗﺤﻘﯿﻖ ،ﻣﺪﯾﺮﺍﻥ ﺷﺮﮐﺖﻫﺎﯼ ﺷﻬﺮﮎ ﺻﻨﻌﺘﯽ ﺗﻮﺱ ﻣﺸﻬﺪ ﻣﯽ¬ﺑﺎﺷﺪ ﻭ ﻧﻤﻮﻧﻪ¬ﮔﯿﺮﯼ ﺑﻪ ﺻﻮﺭﺕ
ﺗﺼﺎﺩﻓﯽ ﺳﺎﺩﻩ ﺍﻧﺠﺎﻡ ﺷﺪﻩ ﺍﺳﺖ .ﮐﻪ ﺩﺭ ﻧﻬﺎﯾﺖ  110ﭘﺮﺳﺸﻨﺎﻣﻪ ﺟﻤﻊ¬ﺁﻭﺭﯼ ﮔﺮﺩﯾﺪ .ﺗﺤﻠﯿﻞ ﭘﺮﺳﺸﻨﺎﻣﻪ¬ﻫﺎﯼ
ﺟﻤﻊ¬ﺁﻭﺭﯼ ﺷﺪﻩ ﻧﯿﺰ ﺑﻪ ﺭﻭﺵ ﺭﮔﺮﺳﯿﻮﻥ ﻭ ﺑﻪ ﻭﺳﯿﻠﻪ ﻧﺮﻡ¬ﺍﻓﺰﺍﺭﻫﺎﯼ » «SPSSﻭ » «SMARTPLSﺻﻮﺭﺕ
ﭘﺬﯾﺮﻓﺖ .ﻧﺘﺎﯾﺞ ﺑﻪ ﺩﺳﺖ ﺁﻣﺪﻩ ﺍﺯ ﻣﺪﻝ ﭘﮋﻭﻫﺶ ﺣﺎﮐﯽ ﺍﺯ ﺗﺄﯾﯿﺪ  2ﻓﺮﺿﯿﻪ ﺍﺯ  4ﻓﺮﺿﯿﻪ ﭘﮋﻭﻫﺶ ﻣﯽ ﺑﺎﺷﺪ .ﺑﺪﯾﻦ
ﻣﻌﻨﺎ ﮐﻪ ﺍﺛﺮ ﺟﻬﺖﮔﯿﺮﯼ ﺑﺎﺯﺍﺭ ﺑﺮ ﻋﻤﻠﮑﺮﺩ ﺗﻮﺳﻌﻪ ﻣﺤﺼﻮﻝ؛ ﺍﺛﺮ ﺟﻬﺖﮔﯿﺮﯼ ﮐﺎﺭﺁﻓﺮﯾﻨﯽ ﺑﺮ ﻋﻤﻠﮑﺮﺩ ﺗﻮﺳﻌﻪ
ﻣﺤﺼﻮﻝ ﺍﺯ ﻧﻈﺮ ﺁﻣﺎﺭﯼ ﻣﻌﻨﺎﺩﺍﺭ ﺍﺳﺖ .ﺍﻣﺎ ﻧﻘﺶ ﺗﻌﺪﯾﻠﮕﺮﯼ ﻗﺎﺑﻠﯿﺖ ﺷﺒﮑﻪﺳﺎﺯﯼ ﺩﺭ ﺭﺍﺑﻄﻪ ﺑﯿﻦ ﺟﻬﺖﮔﯿﺮﯼ ﺑﺎﺯﺍﺭ ﻭ
ﻋﻤﻠﮑﺮﺩ ﺗﻮﺳﻌﻪ ﻣﺤﺼﻮﻝ ﻭ ﻫﻤﭽﻨﯿﻦ ﺩﺭ ﺭﺍﺑﻄﻪ ﺑﯿﻦ ﺟﻬﺖﮔﯿﺮﯼ ﮐﺎﺭﺁﻓﺮﯾﻨﯽ ﻭ ﻋﻤﻠﮑﺮﺩ ﺗﻮﺳﻌﻪ ﻣﺤﺼﻮﻝ ﺗﺎﺋﯿﺪ
ﻧﺸﺪ.
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The effect of strategic orientations on new product
development performance, by emphasizing on
moderating role of networking capability (Studied case:
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Toos Industrial Town of Mashhad)
New product development is a strategic and key activity for many companies through
which new products will have a significant share in sales and profits. In fact, new products
are an important factor for the success of organizations in the market. The main purpose of
this research is to investigate the effect of strategic orientations on the performance of new
product development, with an emphasis on the moderating role of networking capability. In
order to test the hypotheses, a questionnaire containing 22 questions was used. To verify
the validity of the research tool, a confirmatory factor analysis was used by SPSS software.
Cronbach's alpha index was used to measure reliability and its coefficient for all constructs
was 0.911, which indicated good reliability of the questionnaire. The statistical population
of the study was managers of Toos industrial towns in Mashhad. Sampling was performed
randomly. Finally, 110 questionnaires were collected. The analysis of the collected
questionnaires was done by regression method and by SPSS software and SMARTPLS
software. The results of the research model indicate confirmation of two hypotheses from
four research hypotheses. This means that the effect of market orientation on product
development performance; the effect of entrepreneurial orientation on product development
performance is statistically significant. But the moderating role of networking capabilities
was not confirmed in the relationship between market orientation and product development
performance, as well as the relationship between entrepreneurial orientation and product
development performance.
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