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M.A. Thesis:

profitabilityownership structuretax reporting and social
responsibility

the aim of this study is to investigate the relationship between profitability, ownership
structure, tax reporting and social responsibility in accepted companies in tehran stock
exchange. in this way , the number of 85 companies has been selected as a sample during
the period 2012 - 2016. the collected data on the research variables were investigated
using multivariate regression. the dependent variable of this study is social responsibility
used to measure it from four components (society, employee relations, environment , and
product). the results show that the profitability of corporations has a positive influence on
social responsibility but its effectiveness is not meaningful. there is a direct and meaningful
relation between ownership structure and social responsibility. also, tax reporting has a
reverse impact on social responsibility but its effectiveness is not meaningful.



