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M.A. Thesis:
Product Market Competition and Cost Stickiness

The phenomenon that in it by increasing selling, the costs increase too but with again
reducing the selling, the costs won't reduce properly and some the costs that stays with
even reducing are under the attention of the Managers and from other side the point of
view of competition on the market investment in making properties and the selling
extension. This research will check relation between Product Market Competition and Cost
Stickiness companies in Tehran stock exchanges. In this research lever and the size of
company is used as control variable. For estimate data panel from Limer's, Hasman's and
Fisher's exams according to theoretical foundation econometrics will used and the results of
estimating will analyze. The results of the research showed that between Cost Stickiness
and Product Market Competition is a positive and logical concoction so that increasing the
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Product Market Competition will rise the Cost Stickiness



