LAl 5o g sdiboln

VAP (guodls Ololw o o 1oyl owlbicls )15 saolisbl

G005 gy Bud b (Sudg Sl s 4 plas (2b,150 (s ST a3
ot G 45 el (Sig pSIl Glasarplas L3l pdy 9550 mealie (n )5 03,08 51 (S5 059 54l
Cg Sl gxhado g4 5l a5 anllas (pl (o Lo asS oo Wyl ol )81 (6,5 pueal ¢ )L, oo IS jo ],
Sl 5l osliinl L ¢ Sazy (6, 883,5 duade SLl 5 (Sg SN plasayglas Sl (o baly) (om0
Lol (Sog 6,550,550 gpdn j3dS Wiz el old Coog 69l e 4 g sl 6
3l Cwg 21392 &5 wiBlop fngs Gayb Sleolnl s (5 05 AS 5 nlKw (sl i alex
S58le 5 MySQL sols oL 5l dasly, Gromiw S .000,5 (5,5] aez 0,84 oo )5 13703
Sl > 6 oanSanl cadllas gols .ol ooliiul s )bl l5ble 5 i 3 Mallet. PHP
3 el (b 6 K835 (5 avye jo Ll j5iS Olares (s oS Bl (JLis g O dad e (LS
Al oddlive (ol )8 5 6 laws Sledlbl ae Glgicd ( ( Sdg Sl laoa s Slbls |« guass ol
39 5Se ket sla B 55l dn ) 095 ciie Sla 3,55 ol Bl sl lis e Saa g ) lie S
Slils 5l il date o, clél Lacs a5 sl oo las cnl p opdle diogy axslds ol
ol op i ool e Lo iS5 ol 009 (STal o yins e sla bS5 Lide § olasayylas
3 e Sl E S0 Cagl 4 il (hleS (6 oaiaslis oS Wagy 00,5 CBb 0 (ol p)l5 S8 Bk 51,
8L,y 1) Camgin) oyt (309 00y wgemme G5 5l pan a5 S 5 bgul abl oo paly
Gl (o9 ease o)y (egit g S8l (nl S i Colgidie (6 sanmalis WS e alies (nl 5 052 09,5
Al 09 gloix! yo ol 4

bl (6,550 ,8 (Sb (6,500 ,5 Sig mSl oo 4 leae g iSII o l5L ivejlgunds’
.

VYYEY--£98Y- - ) taabipbl o leds
VYAS/ Y)Y s gy,

S 5 FealS (pigen Sz (g4
PSRRCTPIPRRET R FR U K

P RVWER PRV IO POV { PR L v
O I T e

M.A. Thesis:
Increasing electronic Word of Mouth Marketing



Effectiveness aimed at Promoting Medical Tourism in
Twitter

Today, One of the most widely accepted concepts, Electronic Word of Mouth
communications that play an important role in shaping behavior and decision making. This
study is cross-sectional, to assess the relationship between WOM advertisement and select
the destination of medical tourism, We used Twitter, to collect tweets on pioneer countries
in medical tourism in Asia, such as India, Malaysia, Singapore, Turkey, South Korea and
Iran. 21392 tweets from 13703 unique users were collected. To assess the relationships,
we used database MySQL, software Mallet, PHP and many other statistical software. The
study confirms some previous related research and showed that India continues to be the
leading country in the field of medical tourism. The importance of word of mouth
communication as a source of information for many users in this study were observed. The
results showed that users negative attitudes were more positive attitudes released. In
addition to showing that the source of negative attitudes, influenced by word of mouth and
positive attitudes origin, further, is perception. Negative attitudes expressed by the other
members had received approval from showing the inclination is to reinforce negative
attitudes in society.



