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M.A. Thesis:

Review of Business & Revenue Models for active
medical tourism companies in the world and the
effectiveness of their features from the perspective of
social network users and design reference model for
Iran based on the comparative approach

The increase of interest in medical tourism as a factor for the development of productive
and efficient economy is the main reason for its importance. To promote this type of
tourism, we have to measure motivation in patients in order to travel relatively long
distances to get treatment.

On the other hand, having social networks with huge user information can be a rich
resource for examining factors and results obtained by using interpretive structural
modeling category. Out Of 109,163 tweets and 73,815 unique users on Twitter in the
period of 11.26.2016 to 28.02.2017, tweets that contain keywords and hashtags like
Home, quality, price, health care, consent, medical visa, medical insurance, attractions
tourism and security "were analyzed according to location and sentiment analysis. Tweets
were evaluated at the end of this research, insight about the nature of risk factors in the
development of medical tourism from the perspective of users of social networks. The
findings indicate that the results obtained from the analysis of social networks as a source
of inexpensive and available scientific research and prestigious source of knowledge is in
addition to the various factors a different papers provided scientific evaluation and selection
factors, played a key role in the structure of the proposed model and was intended to be a
basic foundation.



