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M.A. Thesis:

Investigation the effect of Beliefss customer on
Intention To Use with meditorial Role of Technology
Attitude and Trusting Attitude

The present study aimed to investigate the effect of customer beliefs on the customer's
intention to use information technology with respect to the mediating role of technological
attitude and trust-building attitude in public and private insurance branches in Sabzevar.
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The method used in this research is descriptive and survey method

is In order to collect mixed information, library and field research methods have been used.
Also in terms of application of research results, this study falls into the category of applied
research. The statistical population is all customers of public and private insurance branches
in Sabzevar, the number of which is unlimited. According to Morgan's table, the sample
size is 384 people, which is a simple random questionnaire to ensure the return of the
questionnaireDistributed among customers. Data were analyzed by structural equations
using smart pls software. The results showed that in the present study, all hypotheses were
confirmed and the customer's beliefs have a significant effect on the customer's intention to
use information technology due to the mediating role of technological attitude and trust
building attitude in public and private insurance branches in Sabzevar.



