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ﺑﺮﺭﺳﯽ ﺗﺎﺛﯿﺮ ﯾﺎﺩﮔﯿﺮﯼ ﺳﺎﺯﻣﺎﻧﯽ ﻭ ﺟﻬﺖ ﮔﯿﺮﯼ ﺑﺎﺯﺍﺭ ﺑﺮ ﻋﻤﻠﮑﺮﺩ ﺑﺎﺯﺍﺭ ﺑﺎ ﺗﻮﺟﻪ ﺑﻪ ﻣﺘﻐﯿﯿﺮ
ﻣﯿﺎﻧﺠﯽ ﻧﻮﺭﺁﻭﺭﯼ ﺑﺮﻧﺪ
ﭼﮑﯿﺪﻫﺎﯾﻦ ﭘﮋﻭﻫﺶ ﺑﺎ ﻫﺪﻑ ﺑﺮﺭﺳﯽ ﺗﺎﺛﯿﺮ ﯾﺎﺩﮔﯿﺮﯼ ﺳﺎﺯﻣﺎﻧﯽ ﻭ ﺟﻬﺖ ﮔﯿﺮﯼ ﺑﺎﺯﺍﺭ ﺑﺮ ﻋﻤﻠﮑﺮﺩ ﺑﺎﺯﺍﺭ ﺑﺎ ﺗﻮﺟﻪ ﺑﻪ
ﻣﺘﻐﯿﺮ ﻣﯿﺎﻧﺠﯽ ﻧﻮﺁﻭﺭﯼ ﺑﺮﻧﺪ ﺩﺭ ﺳﺎﻝ  97-98ﺩﺭ ﺷﺮﮐﺖﻫﺎﯼ ﮐﻮﭼﮏ ﻭ ﻣﺘﻮﺳﻂ ﺷﻬﺮﺳﺘﺎﻥ ﺳﺒﺰﻭﺍﺭ ﺍﻧﺠﺎﻡ ﺷﺪﻩ
ﺍﺳﺖ .ﺑﺮ ﺍﯾﻦ ﺍﺳﺎﺱ ﺭﻭﺵ ﺗﺤﻘﯿﻖ ﺣﺎﺿﺮ ﺑﺮ ﻣﺒﻨﺎﯼ ﻫﺪﻑ ،ﮐﺎﺭﺑﺮﺩﯼ ،ﺍﺯ ﻧﻈﺮ ﻣﺎﻫﯿﺖ ﺗﻮﺻﯿﻔﯽ -ﺗﺤﻠﯿﻠﯽ ﻭ ﺍﺯ ﻧﻈﺮ
ﺍﺟﺮﺍ ﺑﻪ ﺷﯿﻮﻩ ﭘﯿﻤﺎﯾﺸﯽ ﺑﻮﺩ .ﺟﺎﻣﻌﻪ ﺁﻣﺎﺭﯼ ﭘﮋﻭﻫﺶ ﮐﻠﯿﻪ ﮐﺎﺭﮐﻨﺎﻥ ﻭ ﻣﺪﯾﺮﺍﻥ ﺷﺮﮐﺖ ﮐﻮﭼﮏ ﻭ ﻣﺘﻮﺳﻂ
ﺷﻬﺮﺳﺘﺎﻥ ﺳﺒﺰﻭﺍﺭ ﺑﻮﺩ ﮐﻪ ﻃﺒﻖ ﺗﺤﻘﯿﻘﺎﺕ ﺍﻧﺠﺎﻡ ﺷﺪﻩ ﺗﻌﺪﺍﺩ ﺁﻧﻬﺎ  623ﻧﻔﺮ ﮔﺰﺍﺭﺵ ﺷﺪﻩ ﺍﺳﺖ .ﺑﺮ ﺍﯾﻦ ﺍﺳﺎﺱ
ﻃﺒﻖ ﻓﺮﻣﻮﻝ ﮐﻮﮐﺮﺍﻥ ﺗﻌﺪﺍﺩ  238ﻧﻔﺮ ﺑﻪ ﻋﻨﻮﺍﻥ ﻧﻤﻮﻩ ﺍﻧﺘﺨﺎﺏ ﻭ ﭘﺮﺳﺸﻨﺎﻣﻪ ﺑﻪ ﺭﻭﺵ ﻧﻤﻮﻧﻪ ﮔﯿﺮﯼ ﻃﺒﻘﻪ ﺍﯼ ﺑﯿﻦ
ﮐﺎﺭﮐﻨﺎﻥ ﻭ ﻣﺪﯾﺮﺍﻥ ﺗﻮﺯﯾﻊ ﺷﺪ .ﺑﻌﺪ ﺍﺯ ﺟﻤﻊ ﺁﻭﺭﯼ ﭘﺮﺳﺸﻨﺎﻣﻪ ﻫﺎ ﺗﻌﺪﺍﺩ  223ﭘﺮﺳﺸﻨﺎﻣﻪ ﺑﻪ ﻃﻮﺭ ﮐﺎﻣﻞ ﺗﮑﻤﯿﻞ ﻭ
ﺩﺭ ﺍﺧﺘﯿﺎﺭ ﻣﺤﻘﻖ ﻗﺮﺍﺭ ﮔﺮﻓﺘﻪ ﺍﺳﺖ .ﭘﺮﺳﺸﻨﺎﻣﻪ ﺑﺮ ﺍﺳﺎﺱ ﺳﻮﺍﻻﺕ ﺗﺤﻘﯿﻖ ﻧﮕﻮﯾﻦ) (2016ﺍﻧﺘﺨﺎﺏ ﺷﺪﻩ ﺍﺳﺖ.
ﺿﺮﯾﺐ ﭘﺎﯾﺎﯾﯽ ﺳﻮﺍﻻﺕ ﭘﺮﺳﺸﻨﺎﻣﻪ ﺑﺎ ﺭﻭﺵ ﺁﻟﻔﺎﯼ ﮐﺮﻭﻧﺒﺎﺥ ،ﺑﯿﺸﺘﺮ ﺍﺯ  0/7ﺑﺪﺳﺖ ﺁﻣﺪﻩ ،ﮐﻪ ﻧﺸﺎﻥ ﺍﺯ ﭘﺎﯾﺎﯾﯽ
ﻣﻨﺎﺳﺐ ﺩﺍﺭﺩ ،ﻭ ﺭﻭﺍﯾﯽ ﭘﺮﺳﺸﻨﺎﻣﻪ¬ﻫﺎ ﺑﻪ ﺭﻭﺵ¬ ﺭﻭﺍﯾﯽ ﺳﺎﺯﻩ )ﺗﺤﻠﯿﻞ ﻋﺎﻣﻠﯽ ﺗﺎﯾﯿﺪﯼ( ﻣﻮﺭﺩ ﺗﺎﯾﯿﺪ ﻗﺮﺍﺭ ﮔﺮﻓﺘﻪ
ﺍﺳﺖ .ﺑﻪ ﻣﻨﻈﻮﺭ ﺗﺠﺰﯾﻪ ﻭ ﺗﺤﻠﯿﻞ ﺩﺍﺩﻩﻫﺎ ﺍﺯ ﻧﺮﻡ ﺍﻓﺰﺍﺭ ﺍﺱ ﭘﯽ ﺍﺱ ﺍﺱ)(SPSS18ﻭ ﻟﯿﺰﺭﻝ) (Lisrel8.8ﺍﺳﺘﻔﺎﺩﻩ
ﮔﺮﺩﯾﺪ .ﯾﺎﻓﺘﻪﻫﺎﯼ ﺗﺤﻘﯿﻖ ﺣﺎﮐﯽ ﺍﺯ ﺁﻥ ﺑﻮﺩ ﯾﺎﺩﮔﯿﺮﯼ ﺳﺎﺯﻣﺎﻧﯽ ﻭ ﺟﻬﺖ ﮔﯿﺮﯼ ﺑﺎﺯﺍﺭ ﺗﺎﺛﯿﺮ ﻣﻌﻨﺎﺩﺍﺭﯼ ﺑﺮ ﻧﻮﺁﻭﺭﯼ
ﺑﺮﻧﺪ ﺩﺍﺷﺘﻪ ﻭ ﻧﻮﺁﻭﺭﯼ ﺑﺮﻧﺪ ،ﯾﺎﺩﮔﯿﺮﯼ ﺳﺎﺯﻣﺎﻧﯽ ﻭ ﺟﻬﺖ ﮔﯿﺮﯼ ﺑﺎﺯﺍﺭ ﺗﺎﺛﯿﺮ ﻣﻌﻨﺎﺩﺍﺭﯼ ﺑﺮ ﻋﻤﻠﮑﺮﺩ ﺑﺎﺯﺍﺭ ﺷﺮﮐﺖ ﻫﺎﯼ
ﮐﻮﭼﮏ ﻭ ﻣﺘﻮﺳﻂ ﺷﻬﺮﺳﺘﺎﻥ ﺳﺒﺰﻭﺍﺭ ﺩﺍﺭﺩ ،ﻭ ﺩﺭ ﻧﻬﺎﯾﺖ ﻧﻮﺁﻭﺭﯼ ﺑﺮﻧﺪ ﻧﻘﺶ ﻣﯿﺎﻧﺠﯽ ﺩﺭ ﺭﺍﺑﻄﻪ ﺑﯿﻦ ﯾﺎﺩﮔﯿﺮﯼ
ﺳﺎﺯﻣﺎﻧﯽ ﻭ ﺟﻬﺖ ﮔﯿﺮﯼ ﺑﺎ ﻋﻤﻠﮑﺮﺩ ﺑﺎﺯﺍﺭ ﺷﺮﮐﺖ ﻫﺎﯼ ﮐﻮﭼﮏ ﻭ ﻣﺘﻮﺳﻂ ﺷﻬﺮﺳﺘﺎﻥ ﺳﺒﺰﻭﺍﺭ ﺩﺍﺭﺩ.
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The purpose of this study was to investigate the effect of organizational learning and
market orientation on market performance with respect to the brand mediation variable in
1997-98 in small and medium enterprises of Sabzevar. Accordingly, the present research
was based on purposeful, applied, descriptive-analytical nature and in terms of
implementation in a survey method. The statistical population of the research was all
employees and managers of the small and medium enterprises of Sabzevar, which
according to the research, their number was 623 people. According to Cochran's formula,
238 people were selected as a sample and the questionnaire was distributed by stratified
sampling between the staff and managers. After collecting questionnaires, 223
questionnaires were completely completed and provided to the researcher. The
questionnaire was selected based on Nguyen's research questions (2016). The reliability
coefficient of the questionnaire questionnaire was more than 0.7 in Cronbach's alpha, which
indicates a good reliability, and the validity of the questionnaires was confirmed by the
construct validity method (confirmatory factor analysis). SPSS software (SPSS18) and
Lisrel (8.8) were used to analyze the data. Research findings indicated that organizational
learning and market orientation have a significant effect on brand innovation, and brand
innovation, organizational learning and market orientation have a significant effect on the
market performance of small and medium enterprises in Sabzevar, and finally brand
innovation has a mediating role in The relationship between organizational learning and
orientation with the market performance of small and medium enterprises in Sabzevar is.
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