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ﺷﻔﺎﻓﯿﺖ ﻭ ﮐﯿﻔﯿﺖ ﻣﻄﻠﻮﺏ ﺍﻃﻼﻋﺎﺕ ﻣﺎﻟﯽ ﺩﺭ ﺍﺭﺗﺒﺎﻁ ﺑﺎ ﻣﯿﺰﺍﻥ ﻓﺮﻭﺵ ﻫﺎﯼ ﺷﺮﮐﺖ ،ﮐﻪ ﭘﺎﯾﻪ ﻭ ﺍﺳﺎﺱ ﺗﺼﻤﯿﻢ
ﮔﯿﺮﯼ ﻫﺎﯼ ﺑﻬﯿﻨﻪ ﺍﻗﺘﺼﺎﺩﯼ ﺳﺮﻣﺎﯾﻪ ﮔﺬﺍﺭﺍﻥ ،ﺍﻋﺘﺒﺎﺭﺩﻫﻨﺪﮔﺎﻥ ﻭ ﺑﻪ ﻃﻮﺭ ﺍﻋﻢ ﺍﺳﺘﻔﺎﺩﻩ ﮐﻨﻨﺪﮔﺎﻥ ﺍﺯ ﺍﻃﻼﻋﺎﺕ ﺍﺳﺖ،
ﺍﺯ ﺍﻫﻤﯿﺖ ﻭﯾﮋﻩ ﺍﯼ ﺑﺮﺧﻮﺭﺩﺍﺭ ﻣﯽ ﺑﺎﺷﺪ ﻭ ﺑﺎ ﺍﻓﺸﺎﯼ ﺍﻃﻼﻋﺎﺕ ﻓﺮﻭﺵ ﻭﺍﻗﻌﯽ ،ﺭﯾﺴﮏ ﺗﻤﺮﮐﺰ ﻣﺸﺘﺮﯼ ﮐﺎﻫﺶ ﭘﯿﺪﺍ
ﺧﻮﺍﻫﺪ ﮐﺮﺩ .ﺍﺳﺘﻔﺎﺩﻩ ﮐﻨﻨﺪﮔﺎﻥ ﺍﺯ ﮔﺰﺍﺭﺵ ﻫﺎﯼ ﻣﺎﻟﯽ ﻫﻨﮕﺎﻣﯽ ﻣﯽ ﺗﻮﺍﻧﻨﺪ ﺑﻪ ﺍﻃﻼﻋﺎﺕ ﻣﺎﻟﯽ ﻣﻨﻌﮑﺲ ﺷﺪﻩ ﺩﺭ
ﮔﺰﺍﺭﺵ ﻫﺎﯼ ﻣﺎﻟﯽ ﺍﺗﮑﺎﺀ ﮐﻨﻨﺪ ﮐﻪ ﺍﯾﻦ ﮔﺰﺍﺭﺵ ﻫﺎ ﺣﺎﻭﯼ ﺍﻃﻼﻋﺎﺕ ﺷﻔﺎﻑ ﻭ ﻗﺎﺑﻞ ﺍﺗﮑﺎﺀ ﺑﺎﺷﻨﺪ .ﻫﺪﻑ ﺍﯾﻦ ﭘﮋﻭﻫﺶ
ﺑﺮﺭﺳﯽ ﻗﺪﺭﺕ ﭼﺎﻧﻪ ﺯﻧﯽ ﻣﺸﺘﺮﯾﺎﻥ ،ﻫﺰﯾﻨﻪ ﻫﺎﯼ ﺣﻘﻮﻕ ﺻﺎﺣﺒﺎﻥ ﺳﻬﺎﻡ ﻭ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ﻣﯽ ﺑﺎﺷﺪ .ﺩﻭﺭﻩ ﯼ ﺯﻣﺎﻧﯽ
ﭘﮋﻭﻫﺶ  1391ﺗﺎ  1395ﺑﻮﺩ ﮐﻪ ﺗﻌﺪﺍﺩ  88ﺷﺮﮐﺖ ﻣﻮﺭﺩ ﺑﺮﺭﺳﯽ ﻗﺮﺍﺭ ﮔﺮﻓﺘﻨﺪ ﻭ ﺗﻌﺪﺍﺩ  450ﻣﺸﺎﻫﺪﻩ ﻣﺒﺘﻨﯽ ﺑﺮ
ﺳﺎﻝ-ﺷﺮﮐﺖ ﺍﯾﺠﺎﺩ ﺷﺪ .ﺑﻪ ﻣﻨﻈﻮﺭ ﺳﻨﺠﺶ ﻗﺪﺭﺕ ﭼﺎﻧﻪ ﺯﻧﯽ ﻣﺸﺘﺮﯾﺎﻥ ﻋﻤﺪﻩ ﺍﺯ ﻣﻌﯿﺎﺭ  0ﻭ  1ﻭ ﻫﺰﯾﻨﻪ ﺣﻘﻮﻕ
ﺻﺎﺣﺒﺎﻥ ﺳﻬﺎﻡ ﻧﯿﺰ ﺍﺯ ﻣﺪﻝ ﺍﻭﻟﺴﻮﻥ ) (2005ﺍﺳﺘﻔﺎﺩﻩ ﺷﺪ ﻭ ﺑﺮﺍﯼ ﺳﻨﺠﺶ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ﺍﺯ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ﻭﺍﻗﻌﯽ
ﻭ ﺗﻌﻬﺪﯼ ﺍﺳﺘﻔﺎﺩﻩ ﮔﺮﺩﯾﺪ .ﺩﺭ ﺍﯾﻦ ﭘﮋﻭﻫﺶ  6ﻓﺮﺿﯿﻪ ﻣﻮﺭﺩ ﺁﺯﻣﻮﻥ ﻗﺮﺍﺭ ﮔﺮﻓﺖ ﮐﻪ ﻧﺘﺎﯾﺞ ﻧﺸﺎﻥ ﺩﺍﺩ ،ﻗﺪﺭﺕ ﭼﺎﻧﻪ
ﺯﻧﯽ ﻣﺸﺘﺮﯾﺎﻥ ﻋﻤﺪﻩ ﺑﺎ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ﻭﺍﻗﻌﯽ ﻭ ﺗﻌﻬﺪﯼ ﺍﺭﺗﺒﺎﻁ ﻣﻨﻔﯽ ﻭ ﻣﻌﻨﺎﺩﺍﺭﯼ ﺩﺍﺭﺩ .ﻫﻤﭽﻨﯿﻦ ﻣﺸﺨﺺ
ﮔﺮﺩﯾﺪ ﻫﺰﯾﻨﻪ ﺣﻘﻮﻕ ﺻﺎﺣﺒﺎﻥ ﺳﻬﺎﻡ ﺑﺎ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ﻭﺍﻗﻌﯽ ﻭ ﺗﻌﻬﺪﯼ ﺍﺭﺗﺒﺎﻁ ﻣﺜﺒﺖ ﻭ ﻣﻌﻨﺎﺩﺍﺭﯼ ﺩﺍﺭﺩ .ﺩﺭ ﻧﻬﺎﯾﺖ
ﻣﺸﺨﺺ ﮔﺮﺩﯾﺪ ﻗﺪﺭﺕ ﭼﺎﻧﻪ ﺯﻧﯽ ﻣﺸﺘﺮﯾﺎﻥ ﻋﻤﺪﻩ ﺍﺭﺗﺒﺎﻁ ﻫﺰﯾﻨﻪ ﺣﻘﻮﻕ ﺻﺎﺣﺒﺎﻥ ﺳﻬﺎﻡ ﺑﺎ ﻣﺪﯾﺮﯾﺖ ﺳﻮﺩ ﻭﺍﻗﻌﯽ ﻭ
ﺗﻌﻬﺪﯼ ﺭﺍ ﺗﻌﺪﯾﻞ ﻣﯽ ﻧﻤﺎﯾﺪ.
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M.A. Thesis:

customer bargaining power on equity cost and earnings
management
The transparency and desirability of financial information in relation to company sales,
which is the basis of optimal economic decisions of investors, creditors and users in
general, is of particular importance, and by disclosing real sales information, The risk of
customer focus will be reduced. Users of financial reports can only rely on financial
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statements reflected in financial statements to provide transparent and reliable information.
The purpose of this research is customer bargaining power on equity cost and earnings
management. The research period was from 2012 to 2016, in which 88 companies were
surveyed and 450 observations based on the year-company were created. In order to
measure the bargaining power of major customers, criterion 0 and 1 and equity costs were
also used by Olson Model (2005) and earnings management was used for earning real and
accrual management. In this research, six hypotheses were tested and the results showed
that the bargaining power of major customers has a negative and significant relationship
with actual and accrual management. It was also found that the cost of equity is positively
and significantly related to the management of earnings and liabilities. Finally, it became
clear that the bargaining power of major customers moderated the relationship between the
cost of equity to real and accruals management.
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