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M.A. Thesis:

Social capital and the cost of equity Considering the
role of the companys good reputation and monitoring
mechanism

Financial managers in the current era are facing increasing pressure on financial constraints
to reduce operational costs and make the lowest-paid salaries available for economic
activities to increase company value, timely payment of debts, continuing operations and
presence Mostly select in domestic and foreign markets. It seems that strong social capital
for a company or organization can create a position for potential investors, by building
trust, to reduce the risk of investment and thereby be able to capitalize them at a lower cost
for Company to supply. In fact, the expected return on investment by investors and the cost
of rights can be a channel through which capital markets will encourage companies to
become more socially responsible and build stronger relationships and strengthen the
climate of trust between the company and the community. Investigating this relationship in
the growing capital market of Iran could also help investors to make economic decisions.
Regarding the importance of this issue in the present study, we aimed to address the social
capital and cost of equity, taking into account the role of quality supervision and the
reputation of a good company. For this purpose, the annual data of 106 companies during
the period of 6 years 1391 to 1396 was used and to estimate the regression model of the
research, the panel data regression was used. The relevant statistical tests, including
Flemmer test, Hassman test, and consistency and correlation tests, were performed and then
the results of the output of the regression model of the research were presented and the
results of the study were analyzed and analyzed. The results of statistical tests showed that
there is a significant relationship between social capital, reputation, book value to market
value, financial leverage, income growth rate and quality of supervision. Meanwhile, the
interactive variables of social capital, special reputation and social capital, quality of
supervision have no meaningful relationship with the dependent variable. Also, GDP
growth factors of stock and share momentum have no significant relationship with the cost
of company salaries.



